RESEARCH
Journal Papers submitted for publication:
· "Partnership Dynamics in Social Marketing: Definitions, Orientations, and Implications" By Dr Yacoob Suleiman and Dr Bilal Akbar - Submitted to Nonprofit and Voluntary Sector Quarterly.
· "Partnership Paradox: A Social Marketing Perspective" By Dr Yacoob Suleiman, Dr Bilal Akbar and Dr Wiam Id boumsoud - Submitted to Marketing theory journal.
· Push and Pull of Partnership Tensions – A Social Marketing Perspective". By Dr Yacoob Suleiman, and Dr Bilal Akbar - Submitted to Social Marketing Quarterly.
· Book chapters accepted for publication: Chapter 18: Cultural dynamics and Consumer Behaviour: A Global Perspective to Ethnic Fashion. By Dr Wiam Id boumsoud, Dr Yacoob Suleiman, Dr Farag Edghiem and Hassouba
Book chapter submitted for publication:
· Chapter 5: “Digital divide: fairness in access to digital services; By Dr Wiam Id boumsoud, Dr Yacoob Suleiman and Youssef Tjamilou
· Book: Service digitisation: New avenues for service excellence. By Dr Farag Edghiem, Dr Mohamed Ali, and Professor Trevor WoodHarper”.
CONFERENCES/WORKSHOPS
· British Academy of Management (BAM) Conference – Kent, UK (01-05/09/2025). Co-authored a full paper on Delusional Leadership and coopetition in North African Postcolonial Tourism was submitted and accepted for presentation.
· Co-authored a Developmental Paper on Indigenous Leadership Models in East African Social Enterprises – A New Paradigm for Sustainable Development.
· Co-authored a Developmental Paper on Adaptive Leadership in Crisis: A Study of Middle Eastern SMEs Navigating Economic Volatility.
· Academy of Marketing Conference AM 2025 (07-10/07/2025). A full paper on partnership tensions in systems social marketing was submitted and accepted for presentation
· British Academy of Management (BAM) Conference – Nottingham, UK (02-06/09/2024). Presented full paper about the causes of partnership tensions in Systems Social Marketing.
· Co-authored a full BAM paper on sustainable tourism stakeholders coopetition. World Social Marketing Conference 2019 – Edinburgh, UK (02-04/12/2019). Attendance
· Workshop series with Professor Stewart Clegg- Leeds, UK (30-31/10-02/11/2018). Qualitative Research and Publishing/Impact
· European Social Marketing Conference 2018-Antwerp, Belgium (06-07/09/18)/ Presenting a poster on enhancing the role of relationship marketing in social marketing: Prevent Strategy case study. Co-authored a conference paper presented at the conference on sustainable tourism social marketing. European Social Marketing Conference 2018-Antwerp, Belgium (05/09/18). People Powered Change: Engaging Stakeholders in Challenging Times by Christine Domegan and Dr Patricia McHugh.
· NARTI 13th Annual Doctoral Conference – Manchester, UK (12-13/07/18). Presenting a poster on the potential of social marketing in enhancing the Prevent strategy.
· Huddersfield Business School Conference – Huddersfield, UK (03/01/18). Presenting a poster on the potential of social marketing in enhancing the Prevent strategy. 

